
¢     AIG’s Analytics Journey

¢      operationalizing Data Science in Insurance—novarica and Chubb

¢      Enterprise Analytics and the real World—Farmers Insurance

¢      Winning War for Analytics Talent—American Modern Insurance Group

¢     Westfi eld’s ArC: Meaningful Insights Through BI and Analytics

¢     Gett ing Alignment and Consistency: Applying the Scientifi c Method to 
Analytics—liberty Mutual

Get to the heart of insurance Analytics
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Featuring case studies and insights from the 
industry’s leading fi rms and thinkers.



A host of technological and societal changes is converging to make 
analytics a matter of competitive advantage. For the P&C industry, which 
continues to grapple with underwriting profitability and long-term low 
interest rates, mastery of analytics may prove to be a matter of survival. 

At the Insurance Analytics Symposium we’ll get deep into:  
• Designing process and operational analytics 
• Extracting the meaningful insights from your data and BI 
• Finding and keeping analytics talent 
• Transformative developments such as telematics 
• Systematically succeeding with predictive analytics 

It will also offer case studies of best practices from insurance companies 
that are applying analytics in new ways to customer and other data to 
drive revenue, reduce churn or recover costs. 

Every session at our conference is based on real-life experiences about 
making design, implementation and governance decisions to produce 
data that drive critical short-term and long-term decisions. 

Take a look at the marquee sessions to sample the top-notch expertise 
featured on the agenda, and then browse our conference website to see 
the full range of sessions and speakers.

Join us to hear about what works and what doesn’t in the real world.

Discover The New Possibilities  
With Data And Analytics

CoNfereNCe ChAir
Chris McMahon 
Senior Editor 
Insurance networkIng news
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Connect with the leading solution providers and bring back an understanding
of tomorrow’s analytics technologies and strategies.

For sponsor or exhibitor opportunities contact Holli Gronset at (847) 428-0627 
or holli.gronset@sourcemedia.com.

hear from industry Thought Leaders

Sponsors and exhibitors * sponsors as of July 31, 2013

David C. Lee
Vice President, 
Analytic Capabilities
AIG ProPErTy CASuAlTy

Manny rios
President & CEo
AMErICAn MoDErn InSurAnCE 
GrouP

edward h. Vandenberg
Director, Advanced Analytics
FArMErS InSurAnCE

edward J. Largent iii
President
WESTFIElD InSurAnCE

Matthew Josefowicz
Managing Director
noVArICA

James Taylor
CEo
DECISIon MAnAGEMEnT 
SoluTIonS

find the full list of speakers on www.insuranceanalytics-symposium.com.

Jon inquimboy
Product Manager
ESurAnCE

Upendra Belhe, Ph.D.
SVP & Chief Enterprise Business 
Analytics Scientist
CHuBB

Chris McShea
Principal
ErnST & younG llP

Keith Toney
Executive Director
ErnST & younG llP

SuPPorTInG SPonSorS

GolD SPonSor ToMorroW’S TAlEnT  
CHAllEnGE SPonSor
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Kimberly holmes
Managing Director
Xl lEADErSHIP CounCIl

Brian Vannoni
Director of Product Marketing 
GuIDEWIrE SoFTWArE
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Agenda

find the most up to date agenda at www.insuranceanalytics-symposium.com.

Friday, OctOber 18, 2013
7:45 a.m. 

registration Opens 
8:15 a.m. - 9:00 a.m.

Winning the War for analytics talent: 
a business imperative 
Manny rios, President & CEo, aMericaN MOderN 
iNSUraNce GrOUP

9:00 a.m. - 10:00 a.m.

Networking breakfast in the  
exhibit Hall 
10:00 a.m. - 10:45 a.m.

Westfield’s arc: Meaningful insights 
through bi and analytics 
Ed largent, President, WeStFieLd iNSUraNce

10:45 a.m. - 11:30 a.m.

data Management for enabling 
advance analytics 
Kimberly Holmes, Managing Director 
 XL LeaderSHiP cOUNciL

11:30 a.m. - 12:15 p.m.

Overcoming barriers to Predictive 
analytic Success-before you  
Hit them 
James Taylor, CEo, deciSiON MaNaGeMeNt 
SOLUtiONS

12:15 p.m. 

conference adjourns

tHUrSday, OctOber 17, 2013
8:15 a.m. 

registration Opens and  
continental breakfast 
9:00 a.m. - 10:30 a.m.

Pre-conference Workshop: Nine 
Levers for Maximizing analytics rOi 
Chris McShea, Principal, erNSt & yOUNG LLP
Keith Toney, Executive Director, erNSt & yOUNG LLP

10:45 a.m. - 11:00 a.m.

Welcome and introduction 
Chris McMahon, Senior Editor, INSURANCE 
NETWORKING NEWS

11:00 a.m. - 11:45 a.m.

aiG’s analytics Journey 
David C. lee, Vice President, Analytic Capabilities 
aiG PrOPerty caSUaLty

11:45 a.m. - 12:30 p.m.

Operationalizing data Science in 
insurance 
Moderator: Matthew Josefowicz, Managing Director 
NOVarica
Panelists: upendra Belhe, Ph.D., SVP & Chief 
Enterprise Business Analytics Scientist, cHUbb
Peter Settel, CIo, HOMeSite iNSUraNce

12:30 p.m. - 2:00 p.m.

Lunch in the exhibit Hall 

12:30 p.m. - 1:30 p.m.

industry innovation-  
core + data = better together 
Brian Vannoni, Director, Product Marketing, 
GUideWire SOFtWare, iNc.

2:00 p.m. - 2:45 p.m.

insurance telematics: the Next 
disruption 
Jon Inquimboy, Product Manager, eSUraNce
Chris McMahon, Senior Editor, INSURANCE 
NETWORKING NEWS

2:45 p.m. - 3:30 p.m.

Getting alignment and consistency: 
applying the Scientific Method to 
the analytic Process 
Steven Capps, Assistant Claims Product Manager 
Liberty MUtUaL

3:30 p.m. - 4:00 p.m.

Networking break in the exhibit Hall 
4:00 p.m. - 4:45 p.m.

enterprise analytics and the  
real World 
Edward H. Vandenberg, Director, Advanced Analytics, 
FarMerS iNSUraNce

4:45 p.m. - 5:30 p.m.

Session to be announced 
5:30 p.m. - 7:00 p.m.

Networking reception in the  
exhibit Hall 
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Session Descriptions

find the most up to date agenda at www.insuranceanalytics-symposium.com.

aiG’s analytics Journey
With over 100 team members, overseen by a 
Chief Science officer reporting directly to the 
CEo, the Science Team has helped to make AIG a 
leader in advanced analytics. The team has built a 
strategic advantage that holds AIG apart from its 
competitors. This session will cover AIG’s analytics 
journey and the role that data has played in the 
company’s resurgence.
David C. lee, Vice President, Analytic Capabilities, aiG 
PrOPerty caSUaLty

Operationalizing data Science  
in insurance
like many industries, insurance has embraced the 
role of “Data Scientist,” chartering individuals and 
small teams to extract insights from internal and 
external data. But these insights are only valuable if 
companies can act on this. This session will discuss 
the challenges and benefits of operationalizing 
data science.
MOderatOr: Matthew Josefowicz 
Managing Director, NOVarica
PaNeLiStS: upendra Belhe, Ph.D., SVP & Chief 
Enterprise Business Analytics Scientist, cHUbb
Peter Settel, ciO, HOMeSite iNSUraNce

Workshop: Nine Levers for 
Maximizing analytics rOi
navigating the advanced analytics landscape 
requires a mix of hard and soft skills to generate 
roI. This workshop will explore a framework for 
maximizing roI. 
Chris McShea, Principal, erNSt & yOUNG LLP
Keith Toney, Executive Director, erNSt & yOUNG LLP

enterprise analytics and the  
real World
Chances are, analytics is a sprawling collection of 
small teams spread over different functional units, 
geographies, legacy companies, lines of business 
etc. This session will explore the challenges and 
opportunities of enterprise analytics in the real world.
Edward H. Vandenberg, Director, Advanced Analytics 
FarMerS iNSUraNce

applying the Scientific Method to 
the analytics Process
The process of analytics is as important, if not 
more so, than the intrinsic analytic ability of 
individuals.  Drawing on the presenter’s experience 
designing process and operational analytics at 
liberty Mutual, this session will focus on strategies 
to build a successful analytics function from the 
perspective of influencing stakeholders through 
process design.
Steven Capps, Assistant Claims Product Manager 
Liberty MUtUaL

Overcoming barriers to Predictive 
analytic Success
Maximizing the value of predictive analytics is 
a clear driver of future success in the insurance 
business. This session will show how other 
Insurance companies have overcome common 
barriers to success and will introduce a framework, 
decision management, to help insurance companies 
systematically succeed with predictive analytics.
James Taylor, CEo, deciSiON MaNaGeMeNt 
SOLUtiONS

Westfield’s arc: Meaningful insights 
through bi and analytics
Executive support for a business intelligence 
and analytics program resulted in the creation 
of Westfield’s Analytics resource Center (ArC). 
Analytic firepower has been focused on supporting 
business initiatives across the organization 
including claims transformation, agency 
segmentation, customer insight and enterprise-
wide performance management. In this session, Ed 
largent shares how Westfield created meaningful 
insight through the development and application of 
business intelligence and analytics capabilities.
Ed largent, President, WeStFieLd iNSUraNce

industry innovation-  
core + data = better together
our conversation will center on the critical role of 
data in your core system transformation.  Whether 
it be big data, structured data, claims data, 
policyholder data, CAT data, location data … data 
is everywhere – it’s the lifeblood of your business. 
Join our discussion to explore how you can leverage 
your data and more quickly draw insight by 
addressing BI in parallel with a core system project, 
rather than waiting until afterwards.
Brian Vannoni , Director, Product Marketing 
GUideWire SOFtWare, iNc.

data Management for enabling 
advance analytics
Advanced analytics requires a fresh approach to 
data management which goes beyond governance 
and enterprise data warehouses.   Discovering 
the greatest insights in your data in a scalable and 
efficient way requires establishing connections 
to external sources and between internal 
sources, making data accessible in real time, and 
understanding the end-to-end lifecycle of data.
Kimberly Holmes, Managing Director 
XL LeaderSHiP cOUNciL



2 easy Ways to register:
register online at:
www.insuranceanalytics-symposium.com 
Call Glen VanDusen at (212) 803-6072.

Team Discount
it is collective knowledge that drives a project forward to reach its potential. Bring 
the team and increase your return with even more opportunity to bring back best 
practices and insights. 
• Teams of two save $125 each.
• Teams of three or more save $175 each.
Call us today for your team registration: (212) 803-6072. Discounted team  
registration rates for a group of attendees from the same organization are available. 
Discount valid for new registrations when purchased together as a group package. 

eXCLUSiVe offer
Save $100! 
use Promo Code DB100

registration rates

hyatt regency Boston
one Avenue De laFayette
Boston, MA 02111
www.regencyboston.hyatt.com

room rate for 10/16/13:  $349.00 plus applicable taxes
room rate for 10/17/13-10/18/13:  
$249.00 plus applicable taxes

reservation Number: (617) 912-1234 
Cutoff Date: September 22, 2013

To reserve your room, ask for the insurance Analytics Symposium  room block.

hotel Accommodations

The Insurance Analytics Symposium is the premier event for leaders in the insurance 
industry. Join thought leaders and your peers for two days of high-powered sessions to get 
to the heart of analytics.

attendee type best Value!
early bird

Insurers & Government $895 $995

All others $1,195 $1,295

Expires 9/6/13
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The Place to Go for insurance Analytics


